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01

ENVIRONMENTAL
CONSULTANCY &
MONITORING SERVICES

Key .
Business

Activities

03

WASTE WATER
TREATMENT & SOLUTIONS

02

LABORATORY
TESTING SERVICES




Business A

Objectives &
. Long Term
Strategles — Plan

Strengthen Local

Base



PICORP 7 Paradigms

VELOCITY
STRATEGIES
CASH CUSTOMER
STRATEGIES MANAGEMENT
STRATEGIES

MARGIN
STRATEGIES

TECHNOLOGY
STRATEGIES

RISK
MANAGEMENT
Al STRATEGIES

STRATEGIES




6 International:

= KSA Market
= Indonesia Market

Product & Market

Growth

Strategies

MARKET
DEVELOPMENT

DIVERSIFICATION

MARKET
PENETRATION

= Non Concession
(Environment)
Present = Halalan Toyyiban,

PRODUCT
DEVELOPMENT

Wastewater
- SDO New Generation

1AAMGVIN

F&B (Lab Testing

Services)
f$’ = Wastewater (SDO AR
N\’ Current Generation) &

PRODUCT

Present
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AIR

WATER

WASTEWATER
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ENVIRONMENT

PRODUCT
& SERVICES

Air Quality Monitoring
Services (AQMS)
Predictive Emission
Monitoring System (PEMS)
Continuous Emission
Monitoring System (CEMS)

*

Water Quality Monitoring
Services (WQMS)

- Drinking Water

- River Water

- Lake

- Marine
*

Bi-Act Super Dissolve
Oxygen (Bi-Act SDO)
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BUSINESS
DRIVER

DOE Environmental

Quality Act (AEC
DOE Guided Self
Regul ation (AGSI

DOE Clean Air Regulation
(ACARO) 20114

*

EQA 1974
GSR 2017

*

Suruhanjaya Perkhidmatan

Air Negara (NnSP¢
Indah Water Konsortium

(Al WKo)
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MAIN
MARKET

Power

Oil & Gas
Government agencies
Local Authorities

*

Government agencies
Local Authorities

Oil & Gas

Power

*

Public Sector
Private Sector (Industrial,
Commercial, Residential)



Our Customers gearrs

NASIONAL




